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Media Literacy Lesson Plan:

Common Advertising Strategies



In this lesson plan students use BrainPOP resources (including the

Make-A-Map concept mapping tool) to explore common advertising

strategies and increase media literacy.

 

Students will:

 

Define and explain 8 common advertising strategies used in print

and online media.

Identify real-life examples of common advertising strategies.

Create a concept map using the Make-a-Map tool to share their

understanding of advertising strategies.

 

Materials:

 

Computers with internet access for BrainPOP's 'Media Literacy'

topic

Class set of copies for the Worksheet and Graphic Organiser

Ages 9-11; 11-16
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Lesson procedure

Extension activities

Continue to build student awareness of media literacy and advertisement strategies

throughout the school year. Encourage students to find real-life examples of print,

online, and video advertisements that use the 8 common strategies, and share them

with the class. You may want to create a class Pinterest board to collect and

organize these examples, or use a tool like Evernote.

Have students read the Related Reading feature with a partner or discuss it whole

class. Encourage students to share their own examples of ways they've heard

products in advertisements are altered to look more appealing, or experiences

they've had with photographs that have been retouched. Consider discussion of

media based apps like Snapchat, Instagram, TikTok etc.

 

Play the Media Literacy movie with closed-captioning on to aid students in

comprehension. Have students talk with a partner about real-life examples they've

seen of the advertisement strategies in action. Pass out the Worksheet (which lists

the strategies at the top of the page) to help facilitate discussion.

 

Tell students you are going to play the Media Literacy movie through a second time,

and this time, you want them to take notes using the graphic organiser. Each student

should choose 3 advertising strategies from the movie to write about, ensuring that

they choose a different set of strategies than their partner. You may want to pause

the movie to allow additional writing time, and provide several minutes after the

movie is over for students to complete each section and talk about it.

 

Challenge students to work with their partner to use the Make-A-Map tool. They will

create a graphic organiser which explains each of the common advertising strategies

they wrote about on their activity sheets. The Make-a-Map created by each pair of

students should feature the 6 strategies they took notes on, and may include the

additional 2 strategies from the movie for extra credit.
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